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Entrepreneurship 
and Career 
Development 
Programme 
is designed to 
help students 
improve their 
business and 
entrepreneurship 
skills while 
gaining 
confidence 
in their study 
of the English 
language. 

New for 2018 is the Entrepreneurship and Career 

Development Programme for Adult English language 

students aged 18 and older. Students attending courses 

at our London Greenwich English language school, will 

have the opportunity to discover what happens behind 

the scenes at UK businesses, developing industries 

and get the chance to engage with business leaders. 

Covering a range of industries, visits include established 

international brands and products such as Wimbledon, 

Chelsea Football Club and St Paul’s Cathedral to 

innovative start-ups and incubators. 

Each week students will attend a visit, tour or workshop 

with a pre-visit preparation session and a post-visit 

review session. Additionally, students will have the 

opportunity to join monthly Masterclasses covering 

topics such as branding, entrepreneurialism and 

innovation, alongside practical guidance on interview and 

presentation techniques. 

As well as improving their confidence in the use of 

English and vocabulary, students who choose to add this 

package will receive insights into successful companies, 

business projects and brands. Students will develop 

practical knowledge of how to start a business, develop a 

successful brand, market and promote new ideas, and the 

importance of working collaboratively in an international 

team.  

With a set 3 month schedule students can identify visits 

which represent their area of interest and plan their 

period of study accordingly.

Key Info

Key Outcomes from Joining 
the Course: 

 § Develop knowledge of different business 
sectors 

 § Gain an insight into the latest innovations 
and trends in business 

 § Discover and develop new working 
practices

 § Understand how incubators and  
start-ups achieve success

 § Learn about key business concepts

 § Marketing, Branding, and Promotion 

 § Management

 § Business Systems and Operations

 § Financial Reporting and Quality 
Monitoring 

 § Develop key business skills 

 § Leadership

 § Team Building

 § Presentation Skills

Criteria 
for Participation:

 § Minimum English Level: B1

 § Visits will take place each Wednesday 
and students will miss the final one 
hour lesson from 13.00 - 14.30, this is 
accounted for within the supplementary 
price per week
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Round 1 Round 3

Round 2

Week Date Visit

1 7 March  Chelsea Football Club- Business of Football tour and workshop

2 14 March  Collaborative Café 

Masterclass 16 March Building a Brand 

3 21 March Cutting Edge Green Tour

4 28 March Museums of Brands w. Customer Profiling Workshop

5 4 April Forman’s Fish Island

6 11 April Cockpit Arts Holborn

Masterclass 13 April Interview Tips and Techniques

Successful Presenting

7 18 April Silicon Roundabout & Tech Tour

8 25 April St Paul's Cathedral Guided Tour

9 02 May Museum of Brands with Graphic Design and Production Workshop

10 09 May Library of Things

Masterclass 11 May Guest lecture from Successful Entrepreneur 

11 16 May Business of Wimbledon

12 23 May Sustainable Architecture Tour

13 30 May Social Enterprise Hub

Week Date Visit

1 06 June Chelsea Football Club- Business of Football tour and workshop

2 13 June  Collaborative Café 

Masterclass 15 June Building a Brand 

3 20 June Cutting Edge Green Tour

4 27 June Museums of Brands w. Customer Profiling Workshop

5 04 July Forman’s Fish Island

6 11 July Cockpit Arts Holborn

Masterclass 13 July Interview Tips and Techniques

Successful Presenting

7 18 July Silicon Roundabout & Tech Tour

8 25 July St Paul's Cathedral Guided Tour

9 01 August Museum of Brands with Graphic Design and Production Workshop

10 08 August Library of Things

Masterclass 10 August Guest lecture from Successful Entrepreneur 

11 15 August Business of Wimbledon

12 22 August Sustainable Architecture Tour

13 29 August Social Enterprise Hub
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1 05 September Chelsea Football  Club-Business of Football tour and workshop

2 12 September Collaborative Café 

Masterclass 14 September Building a Brand 

3 19 September Cutting Edge Green Tour

4 26 September Museums of Brands w. Customer Profiling Workshop

5 03 October Forman’s Fish Island

6 10 October Cockpit Arts Holborn

Masterclass 12 October Interview Tips and Techniques: Successful Presenting

7 17 October Silicon Roundabout & Tech Tour

8 24 October St Paul's Cathedral Guided Tour

9 31 October Museum of Brands with Graphic Design and Production Workshop

10 07 November Library of Things

Masterclass 09 November Guest lecture from Successful Entrepreneur 

11 14 November Business of Wimbledon

12 21 November Sustainable Architecture Tour

13 28 November Social Enterprise Hub
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The lectures, presentations and 
workshops on the enrichment programme 
will work alongside the tours and visits 
in order to help maximise the learning 
experience for students.  These sessions 
will focus on key skills connected to each 
topic. In addition, students will attend 
lectures from experienced professionals 
who can offer their own insight with an 
opportunity for Question and Answer 
session at the end.

1. Interview tips and techniques and the art of a 
successful presentation
This lecture and workshop is tailored to help candidates make the 
right impression when it matters most.  The workshop focuses on 
all aspects of the interview process - from how students look and 
sound- to how to address difficult questions if and when they arise. 

The lecture also focuses on the dos and don’ts of presenting, 
whether it be at a meeting, or in a class.  Students will be 
given advice and tips on how to personalise and improve their 
presentation skills, and are given the opportunity to put this 
learning into action. Session will include an element of role-play 
and students are supplied with feedback at the end of their 
presentations.

2. Building a Brand
Talk about how to build brand awareness to get your brand out and 
known in the marketplace, how to  manage the profile of your brand, 
and how to help keep it ahead of the rest.  Case studies and success/
failure stories will be reviewed and discussed.

3. Entrepreneur Lecture with Q&A
A chance to hear the experience from someone who has been 
there and done it. This lecture covers  everything from - how they 
got started - to advice for others interested in starting a business. 
The lecture is followed by a chance to ask any questions and get 
information specific to the student’s ambitions and ideas.
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for Football Tour
The visit provides an exciting insight into match day 
and non-match day operations at Chelsea Football 
Club for business students. This is a great tour; which 
students of business, sport, leisure, tourism and 
marketing will find informative. 

 Merchandise, marketing, finance  
and staffing.

2  Collaborative Cafe
The Collaborative Café in Highgate, London is an 
innovative new concept based around different 
entrepreneurial chefs taking charge of the café on 
different days of the week. Rather than taking a 
salary, each chef pays rent to the venue for their day 
and becomes a part-owner in the business, taking 
home all the revenue for the day they run the café.

During the visit the chef / entrepreneur will give an 
overview of the business and the Collaborative Café. 
They will talk about the café concept and some of 
the challenges and successes they have faced and 
overcome. They will also talk about the  brand,  the 
business model and products (honey, chocolate and 
sauces).

 Branding, marketing, product development 
and operations.

3  Cutting Edge Green Tour 
Students will discover London’s most environmentally 
responsible and socially savvy retailers, hotels, 
developments and communities. Students will hear what 
inspired these savvy retailers to put their operations on 
a greener sustainable footing and the challenges they 
continue to face. Students will learn about the green 
side of London’s newest and oldest iconic landmarks and 
explore the vibrant free-flowing business community 
that has been going strong for almost fifty years.

 The Green Economy and environmentally 
aware innovation. 

4  Museum of Brands with Customer 
Profiling workshop
Students handle pieces from the Museum of Brand’s 
collection to analyse how brands are targeting their 
customers. After producing in depth profiles of 
these customers, students create collaged images to 
express the way brands are communicating to specific 
audience groups.

 Sales, Marketing and Branding.

5  Forman’s Fish Island
Students are invited along a tour of Forman’s 
Smokehouse and factory floor and are treated to 
a salmon carving demonstration from Guinness 
World Record Salmon slicer, Darren Matson (who 
beat Gordon Ramsay in the challenge!). Students 
will learn how the Forman family have built and 
maintained their business through the generations in 
a rapidly changing business environment since it was 
established in 1905.  

 Family business and maintaining traditional 
brand identity whilst adopting and adapting  
to modern business practices.

6  Cockpit Arts London
Cockpit Arts is an award winning social enterprise 
and the UK’s only business incubator for 
craftspeople, housing up to 170 small businesses at 
our two centres in central and south London.  
The business incubation services comprise 
workspace, on site business coaching and business 
support workshops, selling and promotional 
opportunities, as well as referral to specialist advisors 
and access to finance. Any profit made is reinvested 
to support those most in need. The educational tour 
of the Holborn studios, show makers’ studios, who 
explain their craft and business, answer any questions 
they might have and provide insights into how to run 
a successful Arts or Craft based start-up business. 

 Incubators, start-ups and sourcing investment 
in Arts and Craft sector.

7  Silicon Roundabout  
and Tech Tour 
The tour will bring students to the heart of the 
Silicon Roundabout, the third largest tech start-up 
cluster after New York City and San Francisco’s 
tech scenes. Tour guides will inform students of the 
inspirational stories of the start-up tech companies, 
the life of a start-up, from co-working space, to 
finding staff, to getting investment, moving to a small 
office in a warehouse. Students will also learn about 
the area’ ecosystem, its past, present and future,  
the exciting start-up that are based here and why; 
and why it is more important than ever for 
businesses to be within walking distance of each 
other, even in an age when it is easier than ever 
to work from home, the tour will finish at Google 
Campus, Bonhill Street.

 Tech start-ups, networking  
and inter-company connectivity.

8  St Paul’s Cathedral 
Students are taken on a guided walk around the Crypt 
and the Cathedral where they will be encouraged to 
think about St Paul’s as a working Church, a centre 
for the arts, and a tourist destination. Students will 
discuss the challenges faced daily for this multi-
purpose place of prayer, worship, and business. They 
will evaluate the balance between St Paul’s as a place 
of worship and a profit generating business. Students 
will have the chance to meet members of staff working 
in a variety of departments such as the cafe, the 
restaurant and bookshop.

 Multi- purpose spaces, leveraging the brand.

9  Museum of Brands with Graphic 
Design and Production workshop
A creative design workshop where learners focus on 
the form, colour and type on their packaging as well 
as developing their own brand and product name. 
This session encourages learners to be critically 
aware of the social and ethical impacts of design and 
advertising.

 Brand design, image and impact, advertising.

 10  Library of Things 
A visit to a company based in Brixton which is a 
successful story of shared economy business model 
where people can rent equipment and join the 
workshop to learn how to use the tools. The Library 
of Things  Founder will give a presentation on the 
company history, how they started, how it works and 
highlights and challenges they faced so far, alongside a 
tour around the space. 

 Shared economy and commercial networks.

11  Business of Wimbledon 
Students will examine the history of the Wimbledon 
Championships, the brand, the various revenue 
streams available to Wimbledon and future 
investments for the tournament. They  will learn how 
a careful balance of tradition and innovation within 
the business plan has allowed Wimbledon to establish 
itself as, and continue to push to be, the World’s 
premier tennis event. 

 Global Branding, investment and innovation.

12  Sustainable Architecture Tour 
Starting at Liverpool Street Station, our expert guide 
will take students on a fascinating  tour through the City 
and over the Thames uncovering London’s greenest 
skyscrapers, structures and spaces along the way. From 
the world’s first building with integrated turbines to a 
five-storey carbon neutral development, the tour will 
reveal over 15 different approaches to sustainable 
building, showing how architects and designers are 
putting green measures into practice.

 Sustainable building and design. 

13  Social Enterprise Hub
Launched in 2011, this Incubator is one of the largest, 
of a global network of locally owned, collaborative 
working spaces. Their primary aim is to support 
organisations where positive social and environmental 
impacts are displayed at the heart of their mission. 
They provide flexible access to workspace and  
curate a supportive, collaborative environment for 
young start-ups.

The groups will be shown around the shared 
workspaces. This will be followed by a presentation 
on how the individual and company started, their 
missions and the programmes they are running in 
order to help entrepreneurs, a Business Model Canvas 
will be followed so students can learn how to use this 
to describe, design, challenge and develop a  
business idea. 

 Collaborative working practices, 
entrepreneurialism, creativity in the workplace.
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We hope you 
are interested in 
learning more 
about this exciting 
programme for 
students.
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